
TIPS ON GOOD

  The newspaper advertisement is the retailer’s 
best store window and salesperson. Yet, the ef-
fectiveness of advertising varies widely. In terms 
of readership and sales results, some ads are far 
more successful than others. 
   The most important single factor determining how 

ADVERTISING DESIGN
many people will read any newspaper ad is the skill 
and technique used in preparing the ad. 
   The following suggestions for copy and layout are 
drawn from several studies. When effectively used, 
these techniques and rules generally increase 
readership. 

HEADLINE
Use a simple layout

 The layout should carry the 
reader’s eye through the 
message easily and in prop-
er sequence: from headline, 
to illustration, to explanatory 
copy, to price, to the store’s 
name. Avoid the use of two 
many type faces or overly 
decorative borders. 

NEED
A 

BEST
FRIEND?

The first question a reader 
asks of an ad is: “What’s in 
it for me?” Select the main 
benefit which the merchan-
dise offers and feature it in a 
compelling headline. Always 
try to appeal to one or more 
of the basic desires of your 
readers: safety, fun, leisure, 
health, beauty, thrift, popu-
larity. “How to” headlines 
encourage full copy reader-
ship as do headlines which 
include specific information 
or helpful suggestions.  

H
Size and colors available 
are important, pertinent in-
formation. The copy should 
be enthusiastic, sincere. A 
block of copy written in com-
plete sentences is easier to 
read than one composed of 
phrases or random words. 
Don’t be too clever, or use 
unusual or difficult words. 

Use a prominent benefit headline

Make your copy Complete

A large picture or head-
line insures quick visibility. 
Photographs and realistic 
drawings have about equal 
attention-getting value, but 
photographs of real people 
win more readership! So do 
action pictures. Photographs 
of local people or places also 
have high attention value. 
Use good art work. It will pay 
off in extra readership.  

Use a dominant element

Don’t overcrowd the ad. 
White space is an important 
layout element in newspa-
per advertising. White space 
focuses the reader’s atten-
tion on the ad and will make 
the headline and illustration 
stand out. When a “crowded” 
ad is necessary such as for 
a sale, departmentalize the 
items so that the reader can 
find his way through them 
easily. 

Let your white space work for you

BEST 
IN

THE 
WORLD

The surest way to lose cus-
tomers is to make claims in 
your advertisement that you 
can’t back up in your store. 
Go easy with superlatives 
and unbelievable values. 
Remember: if you claim your 
prices are unbelievable, your 
readers are likely to agree. 

Don’t make excessive claims


